


Our mission: using data 
to make driving safer



Our mission: using data 
to make driving safer



CONFIDENTIAL & PROPRIETARY | TRUEMOTION, INC. 5

Loyalty

Ride Sharing 
& Fleet

Deliver insights 
to auto insurers

Process in cloud-based 
telematics platform

Collect raw
sensor data

UBI/Pricing

Next Gen Claims

Our approach



Insurers offer our apps 
through their own brands
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Accelerometer

GPS

Barometer

Gyroscope

Magnetometer

Proximity Sensor Ambient Light

Phones are packed with sensors
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Are you in a car?
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Are you the driver?
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Active Use Passive Use Handheld Handsfree

Phone Use Phone Calls

Distraction

Are you distracted?



The average driver has 



The average population 
of 100 drivers has over
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parents teens parents teens

Parents vs. teens
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Distraction by driving hour

TEENS

PARENTS

Parents vs. teens



Before 
Law

After 
Law

The Impact of Legislation
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Changing behavior
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Changing behavior



Usage-Based Insurance



94%
“I’m more aware 

of distraction”

91%
“I’ve reduced my 

distraction”

95%
“The app is 

positive”
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Changing behavior







Driver icon on slide 12 by Adriano Emerick from the Noun Project


